Engineers and Contractors
Pantheon Block, Monolulu, T. M.

2670 and 4587.
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M'CHESNEY COFFEE CO. -

COPFEE ROASTERS
Dealers in Old Kona Coffes
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" SPECIAL SALE
Grass Linen and Walst
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SE CHAN & CO.
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HAWALAN JEWELRY
NOYELTY CO.
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NOTICE—PUBLIC HEARING,
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for the retailer who now advertises. (2) To show the non-
advertising retailer how he can lower his prices, yet increase
his profits. (3) To suggest to the jobber and manufacturer a
csutious method to create demand and increase good-will.
(C)Tomthemmmm‘mntyforn
place in this new ‘‘profession.’’

dents, costs $15. It is equivalent to &
' which oosts $95. Thenﬁn!ﬂlﬁusvinbogimudu

!nb'tththhmpartmdm
(‘HAPTERXXXI.

PURPOSE AND POSITIOH OF RETAIL "ADS.

After a retailer has decided how much he ought to ap
rropnate for his advertising, he is then up against the ques-
glolg ] ‘““What particular purpose do ¥ wish my advertising to
"’
It is curious that, although the retail advertiser takes his
peRtising seriously, althongh he realizes how much it costs,
8 ough he appreciates that it is the enly way to increase
is"busfness—yet the average retailer pays too little attention
to his advertising.

Why!? The answer is as usual: *““Human Nature,’’ as

“{manifested in the fact that it is easier to by than to sell. You,

r gny other human being, would rather sit in an office and
ave a salesman try to get you to biiy something, than you

{would to sit down and work out some method of making peo-

ple, through ink and paper, feel that they ought to come and
y something from you.
And so, the usual retailer is apt to be Jnnt a “buyer " Of

| course he has to buy his merchandineiﬁht g0 as o give proper

value, Still, if he also paid keen atbention to the sales develop-

- Yment of his business—to the advertising phase of his business

! -.:-—-thel his business would progress with greater atndes

No matter what values you have to offery if people don’t

“Lknow about thiem they are worthless. No matter how desirable

| your goodﬂ may be, if you don’t (,reate dedirerim, fa\nr. of those

{- Xz nl f1,"

goods you fall short, - _ .
“Despite the acknowledged importanes of advertising to a

- mtalhr, newspapers sometimés find thaimpecmlty' store people

®I'who spend a couple of thousand a year in ndrertmmg are.apt
| to write their ads in five minutes ‘‘whilé the boy waits.’’ Some

of them hand in ads to occupy a foot square: ‘which are sketched
on the back of a calling card. If they only realized how mmuch

90| more they could get from their money if theyspent some time

the Maul
“ip. m, of' W
«{1916:

or detail thereof.
Dated, Homolulu, T. H.. Dombu A
D. EALAUOKALANI, JR.,

Clerk, City. and . Countr of Honolulu.
6340-Dec, 8 to 30 ‘ne.

SEALED TENDENS.

Sealed Tenders will be received by
oy ;_‘und t‘-nm:l:dm. at
Wailuku, up o'clock

MH., December n.
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| peals to either men or women, or to some certain class.

and anslyzed their problem, theré would be'a lot.more retail
advertising. And the biggest analysis, or’ rather the first

40| analysis, is this question of the purpose of their advertising. -

‘Of course, the general purpose is to get people into the

.| store. That is every retailer’s purposé. - But the aim may be
‘Jmore’

sgeclﬁcally to
or to g

ple to buy—or to get people to look,

get people into tl re tomorrow, or to get them into

{ the store the next time they are in the market for that special
| kind of merchandise.

Yet, there are some retailers who so clearl\ visualize the
‘purpose of their advertising that they go so far as to have
their advertisements set up by their own printers. For in-

kL | stanice, there is one store which seeks to radiate an atmosphere
lof artistic distinctiveness.

Although the typography in the
newspapers they use is as good as can be had, still this adver-

| tiser spends an extra $10 or so every time he renews an ad, for,

in order to get the prettiest border and the most fetching kind

ments, he has his own printer compose the type and turn the
completed form over to the newspaper.

‘When it comes to the question of the purpose of your ad-
vertising, you have to decide another important detail—that
of “position.”” A specialty store particularly, as a rule, ap-
Such
advertisers have to choosé where in that newspaper their ad
will do the most good. . A haberdasher, for instance, may want
to be on the sporting page. A department store may put one|
little ad opposite the woman’s or the society page, and then
place their entire ad wherever they can. The little ad on the |
| social -page calls attention to their main announcement on the
subsequent page. Some hig stores believe in this method so|
thoroughly - that quite often they will have their general ad|
on the back page of the newspaper and their particular items, |
referring to women'’s garments and so on, on the women’s

page—all in one edition.

You may want to use the Want Ads. In;
You should |

ing expenditure.
this. phase, too, attention to pesitions may pay.
be careful to select the proper classification.
Even the small merchunt in the country unconse mu»l\
pays a lot of atténtion to position. You will see in almost any
weekly paper of towns of less than 10,000, little items n re
gard to ihe hargzine at the loeal store interspersed among the
local news paragraphs. ‘-&nmotlmm these are pul i smong
wrsonals, and somectiae - hite of k

mlmmthschnofm»'

of type, and the classiest possible taste into his store announce-| .8

page, while ads of the men’s garments w:‘ll be on the men’s!

Perhaps your business can’t stand an ‘ordinary advertis-|

(GERMAN PUBLIC
~ NEW TERRITORY

He Believes Teutons Should

] , Germany.
known Socialist, Dr, Eduard David,
representative of the 9th Hesslan elec-
toral district, is publishing a remark-
able editorial in the socialistic “Main-
ser-Volkszeitung,” in which he places
himself in oppesition to a certain
wing of his party which opposes the
acquisition of any territory through
this war. The well known writer op-

States to Greece of two battleships.
Bryan will be asked whether any

secrets of fire control, aiming or oth-

;reontrdlufmorwuvuudnll
y

u. S BEET SEED COMPANY

' SALT LAKE CITY,
ted States Beet Seed Company, rep-
resenting all the sugar beet compan-
fes of the country, incorporateed hers
with & capital stock of $100,000. H.
H. Rolapp of Olden. Utah, is presi-
dent, »

The rormation of the company
grows out of the faflure to secure
seed from Germany on account of the
war. QCGermany has grown about half
the sugar beet seed used in the Unit-
ed States heretofore. The mew coms
pany proposes to grow all the seed
raqu!red by this country.

MOVEMENTS OF
MAIL STEAMERS

ussm'roum

Tuesday, Dec. 21.
San Francisco—Wilhelmina, Matson

Utah.—The Uni-

Hilo—Mauna Kea, I.-I. str.
Wednesday, Dec. 22
Kauai—W. G. Hall, [.-1. str.
Thursday, Dec, 23.
S8an Francisco, Los Angeles and
Hilo—Great Northern, Hill str.
Maui—Claudine, L-I. str.

VESSELS TO DEPART

Tussday, Dec. 21.
i San Francisco—Tenyo Maru, T K.
K. str.; Larline, Matson str.
Molokal, Lanai, Maul—Mikhala, I.-.

Kauai—Kinan, I-L str.
: Wednesday, Dec, 22
|  Hilo—Manna Kea, 1.-l. str.
| Thursday, Dec, 23.
Kagal—W, G, Hall, L str._
AR !
Mails are dlo n'o- the following

" Jux l.oill Phillpjines -Teayo Maru,
Australia— Sosoma, Dec. 2!
! Vaneouver—Makura, Dec. 29.

Mall will depart for the Tollowing
points as follows:
h? Francisco - Tenyo Marn, Larline,
- Pee. I
Hll::m and Japas-. Chiye Maru,

R
Australis — Makurs, e 3%

e United States to Greece were||"

i

OFFIGE OF m‘

N

LD, Wood, Miss B. Gardaer, Miss H
‘| Fincke., M

FROM SAN FRANCISCO:
8. 8. Wilhelmina.

Matson Navigation Comm

Direct Service Between San Francisco and Honolulu

8. 5 Lurline........ o5
8. 8. Wilhelmina

8. 8. Hilonian, Secattele for Monolulu direct, November 13,

CASTLE & COOKE, LIMITED, Agents, Honolulw

'FOR THE ORIENT:

TOYO KISEN KAISHA
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8. 8 Nippon Maru......dan &

‘ ‘ w mﬁ."..‘h '
dmn Mary ....ooouee, Fobl 18
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PUBLIC -
Honolulu, Hawail, Dee. 17, 1!15
All bills against the Department of
Public Instruction of the Territory of
Hawail, incurred during the present
biennial perfod, beginning January 1,
1914, and ending m 81, 1915,
be for-
Depart-
ment of Public Instruction, properly
made out on the regular forms, not
later than January 7, 1916, to insure
payment of same.
HENRY W. KINNEY.
-8349-6t

NOTICE TO BONDHOLDERS.
Waialua Agricuitural Company, L“.I

_ Contemphuu the retirement at
par of all its remaining outstanding
bonds on March 31, 1916, =t which
time interest thereon will cease, in
accordance with the terms of the
trust deed securing said bonds, the
Waialua Agricultural Company, Lim-
ited, desires to give notice that it is
prepared to purchase up to and im-
cluding December 31, , for the
purposes of cancellation and retire-
ment, its presert outstanding

at the price of 101 net and acc

interest.
CHAS. H. ATHERTON,
Treasurer, Walalua Agricultural Com-
pany, Limited.
Honolulu, December 14, 1915,
6349-Dec. 18, 20, 23, 24, 30, 31.

Miss J. Du Miss K. llcl\uth
Miss Jm Pritchard, Miss M. Prit-
chard, Miss Gertrude Krafft, Miss
Peggy Campbell, Miss Dora Lidgate,
Miss 1. Gibb, Miss E. Gibb, A. Gurn-
sey, Stafford Austin, Miss M. E. Chip- |
man, Mrs. C. J. Robinson, J, G. Serrao,
M. 0. Johnson, Mrs. C. B. Weod, Miss

H. W, Fincke, Sanford
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'Hawaiian Eleetric Co.

ELECTRICALLY
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Vancouver— Niagara, Jan. 7.
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